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Market News

 Over 250 jewellers switch from email 
to BVC’s WhatsApp for logistics 24x7
This has increased the efficiency in their 
pickups, pricing and service information.

 World Gold Council releases gold 
demand trend report Q1
Global gold demand driven by strong ETF 
inflows and 34% more than Q1, 2021.

 Trade buyers ready to do business 
at Jewellery and Gem World (JGW) in 
Singapore
JGW is returning fully for the first time 
since 2019 in Singapore.

 Platinum driving sustainable 
business for brands amid disruptions
Platinum’s differentiating qualities makes 
it central to jewellery branding strategies.

 Gotlib appointed new President of 
AWDC

He replaces Chaim Pluczenik as 
President of the Antwerp World Diamond 
Centre (AWDC).

 Surat can now use rupees to buy 
Russian diamonds

Surat’s diamond industry has welcomed 
RBI’s announcement that it can pay for 
Russian diamonds with rupees.

 GIA India organises diamond 
seminar - “Diamond (April)” in 
Kolkata for FICCI FLO members
Diamond connoisseurs and diamond 
jewellery buyers attended the seminar.

The celebration of our month-long 
extravaganza - The Solitaire Festival of 
India - has begun. Jewellery lovers 
will rejoice in special bonanzas 
on every purchase of 
Divine Solitaires 
products across the 
country till 31st 
August. More than 
5000+ gifts are 
on offer plus 
the big prizes 
in 4 Weekly 
Mega Draws, 
and finally, 
a blockbuster 
prize in the Grand 
Bumper Draw.

Through this 31-day 
long The Solitaire Festival 
of India, we intend to give back to 
our customers for the trust they have 
reposed on us by offering gifts and 
attractive prizes. We hope 
the customers will come 
forward in huge numbers 
to avail this unique 
opportunity and buy 
their favourite brand of 
solitaire jewellery during 
this extraordinary 
promotion.

Our Partner 
Jewellers 
will roll the 
red carpet

Our partner 

jewellers from all over India have 
been enthusiastically involved, 

and are actively and energetically 
participating in The Solitaire 

Festival of India. They 
are fully geared up 

to welcome the 
customers and 
cater to their 

tastes. This gives 
us all a fabulous 
opportunity to 
garner attention 
and create a buzz 
about solitaire 

jewellery among 
the customers and 

give them a reason to 
get maximum benefit 

during the festival. 

Shri Vimalbhai Mandalia of Shree 
Balkrishna Jewellers, expressed his 
optimism for brisk sale of solitaire 

jewellery during the campaign. 
He said, “It is the biggest event 

in recent times that offers 
big giveaways and many 
prizes to be won in lucky 
draws.

 Continued on next 
page

Dear friends! 
We are all excited and geared up to launch our biggest bonanza - The Solitaire Festival of India - that starts 
from 1st August. In this issue we have given full coverage to the campaign with articles that detail the 
promotion and how it works for the customer and how you can manage the promotion with your customer’s 
dashboard. TSFI is garnering lots of media attention and we have featured an example of the same in this 
issue. We hope to reach new customers and expand our network substantialy with more partner jewellers, 
who we look forward to welcome to our network very soon. Wishing everyone all the best!

The Bonanza Begins -
The Solitaire Festival of India

From the Founder’s Desk
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This is an excellent opportunity to 
increase footfalls, greater engagement 
with customers and big boost in 
sales, especially in the run up to the 
upcoming festivals and the wedding 
season.”

Exciting Assured Gifts 

Customer will get exciting assured gifts 
based on their purchase value - starting 
at as low as ₹50,000 to ₹1 crore and 
above. The assured gifts commensurate 
with the purchases made. The higher 
the purchase, the bigger the gift. The 
gifts range from Smart Watches, Air 
Fryers, Smart Tablets, Smart LED 
TVs, Apple Watches, Fully Automatic 
Washing Machines, Inverter Split ACs, 
Convertible Laptops, Refrigerators, 
Apple MacBooks, Bikes and Cars, 
etc. In every slab, the customer will 
be given two options to select their 
Assured gifts. One option is ‘Choose the 
Gift’ in which one is to be selected from 
three gifts, whereas in second option 
of ‘Spin the Gifts’ the customer gets 
a chance to win higher range product 
gift, from five given options displayed, 
according to their luck. The Spin the 
gifts option can potentially net a bigger 
gift.

Weekly Lucky Draws and Bumper 
Draw

Customers also get lucky draw coupons, 
each for the next Weekly Mega Draw 
and for the Grand Bumper Draw. For 
every ₹50,000 worth of purchase, they 
get one coupon each for the Weekly 
draw and the Bumper draw. So, for 
example, a purchase of up to ₹1 lakh 
gives the customer 2 coupons each for 
the Weekly draw and the Bumper draw, 
and similarly a purchase of ₹5 lakhs 
gives them 10 coupons for each draw, 
and so on.

Weekly Mega Draws will be held on 
each Saturday of the month and 
will be streamed live on Facebook. 
Customers from around the country 
can witness the draw live on their 
devices and winners will be connected 
live on the programme. The inaugural 
draw to be held on 6th August 2022 
will be streamed live from our booth 
at IIJS show (India’s largest Jewellery 
exhibition) in Mumbai. There is a Car 
to be won in each weekly draw along 
with a chance to win Bikes, Computers, 
Smart Phones & Home appliances, 
etc. All 4 Weekly Mega Draws will 
be streamed live on Facebook and 
Instagram and viewers can connect 
from anywhere in the country. The 

winners will also be announced 
in major newspapers across the 
country.
Grand Bumper Draw

Finally, there will be a Grand Bumper 
Draw to be held on 3rd September 
2022. This too shall be streamed 
live on Facebook and Instagram. All 
customers who have purchased during 
the campaign would participate in this 
grand bumper draw. Based on their 
purchases, customers can increase 
their chances in this sweepstake. The 
more you buy, the more entries you 
have in the draw. The jackpot prize for 
the lucky winner in the Grand Bumper 
Draw is Mahindra XUV700, the luxury 
SUV Car, plus there are big prizes 
like Bikes, Smart LED TVs, Home 
appliances, and many more!

The whole campaign is managed 
and audited to ensure complete 
transparency and fairness for the 
customers. An equal opportunity 
without any bias is given to each 
customer when they participate in the 
festival and lucky draws. 

The Solitaire Festival of India brings 
an exciting opportunity for solitaire 
jewellery lovers across the country to 
come and experience the widest range 
of our exquisite solitaire jewellery on 
display at our jewellers in their cities 
and avail of the biggest bonanza ever to 
grace the solitaire jewellery segment in 
India.

We have got the campaign rolling along 
with our partner jewellers giving them 
the best promotional support for the 
success of this mega campaign. All 
our partner jewellers are ready to roll 
out the red carpet to their customers 
and are decked up with promotional 
displays with a festive ambience. Sales 
personnel have been trained to help the 
customers and guide them to register 
for the promotion and participate in 
the bonanza. Our collections have been 
updated with new and fresh trendy 
designs for both men and women.

Our extensive 360-degree advertising 
campaign across print, OOH, social 
media, radio and digital have been 
creating buzz and excitement among 
solitaire jewellery lovers in the country. 
Major publications such as the Times 
of India group, Dainik Jagaran, etc. 
have been covering the event at our 
partner jeweller stores in different parts 
of the country. Our innovative media 
campaign is being actively promoted to 
ensure maximum impact so that the 
message reaches every customer.

/divinesolitaires /divinesolitaires

Divine Solitaires launches 
Fashion Flare Earrings 

design

We have launched a new design 
called “Fashion Flare Earrings” 

Inspired by the Fashion look of 
celebrities on the red carpet.

#ADivineFashionFlair

#FashionFlairEarrings

GRAND BUMPER DRAW

3rd September 2022

Draw dates are subject to change & will be informed online 

WEEKLY MEGA DRAWS

6th August, 2022
First Weekly Mega Draw

20th August 2022
Third Weekly Mega Draw

13th August 2022
Second Weekly Mega Draw

27th August 2022
Fourth Weekly Mega Draw
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Featured Jewellery Designs of the Month

The Solitaire Festival of India - Flowcharts

Gleaming Solitaire Rings 

Say “I Do” with these beautiful 
Rings!

Modern and eye-catching in 
design, these scintillating solitaires 
gold rings are the symbol of 
beautiful journey that two people 
embark upon when they decide to 
spend their lives together.

The diamonds on the shank makes 
the solitaire to shine still more 
brighter.

The following are the flowcharts that explain the simple process of a customer’s participation in The Solitaire Festival of 
India:
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PARTNER JEWELLER FLOWCHART

Partner Jeweller will receive Log in Credential from Divine Solitaires.

Customer Scans the QR Code and submits details for verif ication.

Partner Jeweller’s Executive approves the purchase

Partner Jeweller’s Executive receives customer details for verif ication.

Partner Jeweller will create log 
in for its Executive 

Log in 1

Partner Jeweller will create log 
in for its Executive 

Log in 2

Partner Jeweller will create log 
in for its Executive 

Log in 3



Q’Divine Quiz News 
Q’Divine Quiz gets massive response from participants

Q’Divine, an online quiz primarily for jewellery retail 
salespersons of Divine Solitaires’ partner jewellers across 

India, was conducted between 15th to 18th July, 2022.

We got great response from participants. The 3 lucky winners 
selected are Mr. Pritam Sukhanand Shaha of Mhaswadkar 
Saraf Pvt Ltd, Satara, Mr. Atul Parmar of Jewellers Madanlal 
Chhaganlal, Indore, and Mr. Ravi Ranjan of Kuldip Sons 
Jewellers, Ranchi. All these winners got appreciation through 
rewards.   

 

We received more than 800 participants from more than 40 
partner jewellers out of which 42 participants scored 100%. 
It was heartening to see such a wonderful response from the 
participants.

This is an initiative through which we connect with our more 
than 185 partners jewellers’ retail sales employees across the 
country, creating a strong community who all are working 
in diamond jewellery space. The primary  aim of the quiz 
is to increase their knowledge and confidence about selling 
diamonds and help them understand the brand better.

Outstanding Performer - Sales

Manish Patidar rewarded for outstanding sales 
performance  

We have rewarded Mr. Manish Patidar, sales staff of 
Jewellers Madanlal Chhaganlal, our partner jeweller at 

Indore, as the best performing retail sales personnel. He has 
been recognised for his excellent communication skills, sound 
knowledge, patience and professional approach in helping the 
customers to make the right choice.

Mr. Manish Patidar
Jewellers Madanlal Chhaganlal, Indore

We have started this initiative considering the important role 
that retail sales personnel play in building loyalty and trust 
between customers and the brand. By rewarding them for 
their performance, we aim to encourage the retail sales staff 
to become better in helping customers to make informed 
decisions and choose the right products.

Media Coverage of TSFI

www.divinesolitaires.com
Call: +91 81049 57009

For any feedback & suggestions or to receive email copy of the newsletter, 
Please mail us at: newsnviews@divinesolitaires.com 
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