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With the start of the festive 
season in October, the market has 
opened up and looks better than 
the previous quarter. With more 
consumers looking at diamond 
jewellery, we are seeing growth that 
will stay strong through the next 
quarter as well. Adding further to 
this positivity is the wedding season, 
which will be another cherry on the 
cake.

We are hopeful that the market, 
which is already on the road to 
recovery, will soon bring better 
opportunities for all. 
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T
he Gem & Jewellery Export Promotion 
Council (GJEPC) organised the India 
Diamond Week from 15th to 17th October 

2019, which is aimed at creating an annual 
trading platform to increase communication 
amongst diamantaires and promoting the 
Make in India diamond business globally. India 
Diamond Week further envisages establishing 
and strengthening the business ties of Indian 
gems and jewellery exporters with buyers from 
countries across the world.

India Diamond Week in Mumbai witnessed 
participation from 87 prominent buyers 
including those from the Australia, China, 
Egypt, France, Greece, Hong Kong, Israel, 

Italy, Lebanon, Russia, Netherland, New 
Zealand, Russia, Saudi Arabia, Sweden, Taiwan, 
Thailand, UK, Ukraine, USA and Uzbekistan 
amongst others. The fi rst two days had pre-fi xed 
one-to-one meetings of 30 minutes between the 
buyer and seller, and the third day is an open 
exhibition.

19 Leading diamantaires of India showcased 
their capabilities through various offerings 
in terms of polished diamond shape, size and 
cuts. The invited global buyers could deal 
directly with Indian suppliers to reduce cost of 
transactions and boost bilateral trade between 
global importers and Indian exporters.
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87 overseas buyers attend
India Diamond Week

TOP GAINERS
Shape Size Color Clarity 01-Oct-19 Diff %

ROUND 0.30-0.38 IF E 254 5.83

ROUND 0.70-0.79 IF D 619 5.09

ROUND 0.90-0.99 SI2 I 336 4.02

ROUND 0.70-0.79 VVS1 D 506 3.90

ROUND 0.90-0.99 SI2 H 342 3.64

TOP LOSERS
Shape Size Color Clarity 01-Oct-19 Diff %

ROUND 1.70-1.99 IF D 1444 -8.08

ROUND 0.18-0.22 IF F 195 -7.14

ROUND 2.50-2.99 IF D 2282 -7.05

ROUND 1.70-1.99 VVS1 D 1337 -6.89

ROUND 1.70-1.99 IF F 1248 -6.09

Highlights of the Month
 India: Rough Demand Steady
 Rio Tinto sees rosy future for diamonds despite end of Argyle
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Christie’s to host Magnifi cent Jewels auction

(estimate: CHF3,800,000-4,500,000). The 
very best gemstones were offered including 
a sensational Burmese sapphire pendant 
of 42.97 carats (estimate: CHF 2,000,000-
3,000,000), an important pair of untreated 
Colombian emerald earrings of over 7.5 carats 
each (estimate: CHF 1,000,000-1,500,000) and 
a Burmese pigeon blood red ruby ring of 3.88 
carats (estimate: CHF 400,000-600,000). An 
important pearl and diamond necklace of one 
hundred nineteen saltwater natural pearls were 
also offered (estimate: CHF500,000-700,000).

Highlighting the auction were jewels by 
renowned jewellery designer Pierre Sterlé, 
considered to be emblematic of 1950s and 
1960s jewellery. In 1934 Sterlé set up his 
own atelier, in the Place Vendôme, and was 
considered somewhat of a revolutionary: 
atypical, audacious and talented, receiving the 

prestigious De Beers’ International Diamond 
Award three years in a row. Sterlé reinvented 
the art of manipulating precious metal, 
setting the gemstones in an elevated fashion 
reminiscent of the Baroque period; creating a 
sense of movement in supple and articulated 
mounts. He created mobile settings which 
enhanced the scintillation of the stones, 
varying their colour according to the light.

His overruling ambition was to challenge 
the technical constraints of jewellery design, 
permitting him to translate the visions from his 
vivid imagination into jewels. He adored the 
effect of different colours of gold combined 
in one object and of varying textured surfaces. 
Leading pieces from the collection include a 
beautiful citrine and diamond necklace and 
ring set, (estimate: CHF40, 000-60, 000).
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Christie’s to host Magnifi cent Jewels auction

T
he jewels will be on view at 
Christie’s London from 22 to 23 
October and at the Four Seasons 
Hotel des Bergues, Geneva from 

7 to 12 November during Christie’s Luxury 
Sales.

Transformable jewels will star in the 
sale with innovative Art Deco designs 
from Cartier, including three exceptional 
brooches, formerly in the collection of 
Beatrice, Countess of Granard OBE (1883-
1972) (estimate: CHF 180,000-220,000).

Further outstanding pieces in the sale 
include a superb Art Deco diamond 
Bandeau by Cartier, which can also be worn 
as a choker, two bracelets and as a brooch 
(estimate: CHF 300,000-500,000). Further 
examples of transformable jewels from the 
leading jewellery houses include an iconic 
diamond ‘zip’ necklace by Van Cleef & Arpels 
(estimate: CHF170,000-270,000).

The auction will also present an unusual 
turquoise and diamond Belle Époque 
brooch, circa 1910, acquired by Dame Nellie 
Melba at the peak of her career (estimate: CHF 
250,000-350,000).

Leading the auction is a sensational 
Fancy Deep Blue Diamond ring of 7.03 
carats mounted by Moussaieff (estimate: 
CHF10,000,000-14,000,000) and a superb 
diamond ring of 46.93 carats of the highest 
quality, D colour, Internally Flawless clarity 



I
n its first association with SS Jewellers, Divine Solitaires 
completed a successful launch at the store of the Gurgaon-
based jeweller on Thursday, September 26, 2019. Mr 
Jignesh Mehta, Founder & MD, Divine Solitaires and Mr 

Anuj Jain, Partner, SS Jewellers were present at the venue to mark 
the beginning of this partnership.

Gurgaon is a well-developed market and attracts a young crowd 
from across the country due to its multinational corporate design. 
It has the status of being a “glocal” destination. 

SS Jewellers has been serving customers in and around old 
Gurgaon since 1997. Most of the jewellery they retail is gold, 
diamond and silver as well as silver articles. Most of their 
customers choose diamond or gold jewellery that is lightweight 
and ideal for daily wear. 

Jignesh Mehta, Founder & MD, Divine Solitaires said, “We’re 
glad to start this association with a well-known brand like SS 
Jewellers because they too stand by the values of our brand. 
Gurgaon is a great market and has a lot of potential because of 
its cosmopolitan outlook. Their preferences in jewellery are 
inclined towards contemporary trends of fine solitaire jewellery. 
We are very sure that this potent association will be a success.”

Anuj Jain, Partner, SS Jewellers said, “We are living in a day and 
age where diamonds are a statement, one of status, the feel-good 
factor and with asset value. By having Divine Solitaires in our 
store, we not only stand tall as a retailer of repute but also one that 
helps the middle-class consumer gain faith and confidence in a 
product that has largely been ambiguous in terms of its buyback.”

DIVINE TOP PERFORMERS

He is self-directed and has been consistent 
in his sales performance. He doesn’t waste 
time waiting for guidance at each step. 
Customers have appreciated his way of 
educating them about solitaires.

She has always made sure that she 
understands the needs of the customer 
before selling. She is extremely 
passionate about her work which refl ects 
in her sales output.

Arup Saha, 
Shyam Sundar Jewellers

Neetu Baghel, 
DP Jewellers
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Divine Solitaires launches at 
SS Jewellers, marks a new partnership
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D
ivine Solitaires and Ratnalaya 
Jewellers announced their 
partnership on October 17th, 
2019. A press conference was held 

to mark the beginning of this alliance and 
was addressed by Mr Jignesh Mehta, Founder 
& Managing Director, Divine Solitaires and 
Mr Nagendra Keshri, Managing Director, 
Ratnalaya Jewellers. After this, Divine 
Solitaires launched at the Ratnalaya Jewellers 
store in Patna with an exciting Buy One Get 
Two (B1G2) offer on October 18th.

Patna, being the capital city of Bihar 
and one of the oldest ones in India, has 
a population that is partial to exquisite 
jewellery. The younger generations too 
share the sentiment but are more attracted 
to solitaire jewellery because of its 
contemporary appeal and its property of 
being lightweight and versatile.

Ratnalaya Jewellers has been serving 
customers all over the city of Patna with 

an extensive selection of high-quality 
platinum, diamond, gold, silver, and 

solitaires in exquisite designs for over 100 
years. The brand offers beautiful temple 
jewellery, heritage jewellery as well as 
daily wear jewellery and others.

Addressing the press, Mr Jignesh Mehta 
said, “We are happy to announce that we 
are tying up with such a renowned brand 
like Ratnalaya Jewellers. Their presence and 
expertise of over a century in the industry 
is of great value and we are certain that the 
association will be a great one.”

Mr Nagendra Keshri, MD Ratnalaya 
Jewellers added, “Today’s consumers look 
for transparency while buying solitaire 
diamonds. This strategic partnership will 
help customers in Patna to shop diamonds 
with confidence. We are very glad to be 
associated with Divine Solitaires. Both the 
brands share same value and beliefs and 
committed to provide more transparency 
and confidence while buying solitaire 
jewellery.”

Divine Solitaires launches 
at Ratnalaya Jewellers 
in Patna


