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As we end this first quarter, we are 

happy to say that we have been able to 

achieve a 28% growth till now. This is 

good, considering the overall scenario 

of the industry. Recently, we participated 

in the IIJS 2019 which was held earlier 

this month. On the first evening of IIJS, 

we hosted a private conclave for all our 

associates. It was very special for us as it 

was a knowledge-cum-recreation session 

for all. We are glad to say that our soiree 

as well our presence at IIJS 2019 was a 

huge success and we would like to thank 

everyone who made it happen.
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Manthan - A Gems & 
Jewellery Conclave 
by GJC that took 

place on July 2, 2019 at
Hotel Sahara Star in Mumbai 

saw Mr Jignesh Mehta, Founder 
& Managing Director of Divine 
Solitaires as one of the panellists 
at the event. With Lab-Grown 
Diamonds:

Challenges and 
Opportunities as the topic 
of discussion, Mr Mehta was 
joined by Mr Amish Shah 
of ALTR Created Diamonds 
and moderator Nirupa Bhatt, 
Managing Director, GIA.

At the conference, Mr Mehta 
said, “The consumer buys the 
idea of a diamond, something 
that has been there since the 
beginning of time, deep inside 
the Earth. It is not just a piece of carbon. The 
diamond’s journey and its provenance make it 
interesting to the consumer. They should know 
where a diamond has been mined and if it has 
been mined responsibly.  We were the first brand 
to introduce a digital experience that tracks the 
provenance, price and quality of every single 

Divine Solitaires diamond. We did this at a time 
when no other brand had achieved this.”

In his view, it is the emotional and the asset value 
of the diamond that drives a consumer to buy it. A 
natural diamond does not have a function as such. 
The emotion behind it makes it more valuable; as a 
gift during some of the best moments in one’s life.

Natural diamonds carry a story:  
Mr Mehta, Divine Solitaires

Highlights of the Month
 AGD Diamonds Names Three Huge Rocks from Grib Mine
 Lucapa earns $6M from Best Mothae Diamond sale

TOP GAINERS
Shape Size Clarity Color 01-Aug-19 Diff

ROUND 0.45-0.49 SI1 E 215 3.37

ROUND 0.39-0.44 SI2 G 154 2.67

ROUND 0.50-0.59 IF F 319 2.24

ROUND 0.45-0.49 VVS1 F 284 2.16

ROUND 0.39-0.44 SI2 H 151 2.03

TOP LOSERS
Shape Size Clarity Color 01-Aug-19 Diff

ROUND 0.30-0.38 VS2 K 146 -7.59

ROUND 0.30-0.38 SI2 K 127 -7.30

ROUND 0.30-0.38 SI2 I 132 -7.04

ROUND 0.30-0.38 SI2 G 136 -6.85

ROUND 0.30-0.38 VS1 K 150 -6.83



Did You Know?
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Maharajas & Mughal Magnificence 
collection makes history in New York

Spanning over 500 years of history, the collection of Indian jewels and  
jewelled objects sells for $109.3 million

A
fter a global tour that saw thousands of people 
flocking to Christie’s salerooms, a specially designed 
New York exhibition, and a 12-hour auction presided 
over by five auctioneers, the Maharajas & Mughal 

Magnificence  collection totalled $109,271,875 / £87,138,656 in 
New York — the highest for any auction of Indian art and Mughal 
objects, and the second highest for a private jewellery collection. 

A world auction record was set for an Indian / Mughal huqqa, 
or water pipe at $759,000 and a folio from The Late Shah Jahan 
Album narrowly missed out on another when it made $615,000.

The collection featured a number of outstanding Golconda 
diamonds, including the Mirror of Paradise and the Arcot II. The 
latter, which has a storied past, includes the Nawab of Arcot and 
Queen Elizabeth II, sold for £3,375,000. The former, a rectangular-
cut diamond of 52.58 carats, achieved $6,517,500. Later, an 
extremely rare, large portrait-cut diamond of 20.22 carats fetched 
$1,095,000.

‘The Patiala Ruby Choker’, one of the most impressive jewels 
from the collaboration between the Maharaja of Patiala and 
Cartier, fetched $975,000.



T
he months November and December 2018 were rather 
eventful as Divine Solitaires launched its Never Before 
Never After (NBNA) offer across all showrooms of Ranka 
Jewellers in Pune. This is the very first time that a campaign 

of this magnitude has been run across multiple showrooms in the 
same city, at the same time.

The scheme was a huge success as a result of an effective 360-degree 
marketing campaign through print, hoardings and in multiplexes, 
and was extended till January 15, 2019. This resulted in several new 
customers being acquired. 

Prior to introducing the NBNA offer, Divine Solitaires organised 
a training session for the Ranka Jewellers’ sales staff. While the 
scheme was in effect, some of the staff achieved exceptional record-
breaking sales and received exciting gifts such as 32-inch LED TVs 
and smartphones.

T
he manufacturer in the world’s largest diamond cutting and 
polishing centre, Surat has cut down on production by up 
to 50% following sharp fall in prices of polished diamond 
and to avoid the inventory pile-up in a sluggish market.

Surat diamond industry, which accounts for about 85% of the 
world’s production of polished stones, is facing gloomy start in the new 
financial year with polished diamond prices on the Rapnet—world’s 
largest online business to business diamond trading platform—falling 
by 15% and that the prices of diamonds in small sizes falling up to 25% 
since January 2019.

Surat’s diamond industry cuts and polishes diamonds to the tune 
of Rs 1 lakh crore per annum. While 90% of the diamonds are cut and 
polished in Surat, centres like Amreli, Bhavnagar and Ahmedabad 
account for the rest.

There are nearly 4,000 diamond polishing out of which about 500 
have not reopened after summer vacation ended last week. These 
units employ over 4.5lakh workers. The production cut over since 
January is estimated to be worth Rs 30,000 crore.

Most of the diamond units, especially the small units operating less 
than 20 emery wheels have cut production by shutting down 80% of 
their machines.

Courtesy: Times Of India

DIVINE TOP PERFORMERS

She is self-directed and has been 
consistent in her sales performance. She 
doesn’t waste time waiting for guidance at 
each step. Customers have appreciated 
her way of educating them about solitaires.

He has always made sure that she 
understands the needs of the customer 
before selling. He is extremely 
passionate about his work which reflects 
in his sales output.

Neha Thakkar,  
SS Jewellers, Gurgaon

Pradeep Patel, 
DP Abhushan, Indore
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Divine Solitaires’ NBNA 
success with Ranka 
Jewellers 

Small diamond 
units cut 
production  
by 50%
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Divine Solitaires & eJOHRI host the 
exclusive Pathbreakers Conclave 2019 for 

partner jewellers
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M
umbai, 8th August 
2019: On the 
evening of August 
8, 2019, global 

solitaire jewellery brand Divine 
Solitaires and eJOHRI, India’s 
first online jewellery marketplace, 
together hosted a soiree called the 
‘Pathbreakers Conclave 2019’ at The 
Westin, Mumbai. The event which 
had a sprinkling of both business 
and entertainment was attended by 
200 plus associate jewellers from 
across the country.

Dr Arokiaswamy Velumani, 
Founder, Chairman and Managing 
Director, Thyrocare was the 
keynote speaker at the event. He 
discussed the need for organised 
business and transparency in an 
industry that is still dealing with the 
lack of organisation. He also spoke 
about the need for disruption in 
today’s businesses. According to 
him, the power to think differently 
is the first step in the process of 
disruption.

Mr Jignesh Mehta, Founder and Managing Director, Divine 
Solitaires said “The customer preferences are changing and brands 
need to stand out in the diamond industry. We are launching new 
solitaire jewellery collections that resonate with the style quotient of 

the new age consumers. The company has expanded over the years. 
Reaching out to newer domestic and global markets is the key to 
growing at a rapid pace. We have also launched new campaigns in 
print and cinemas to create a robust marketing ecosystem that will 
be complemented with our new and modular VM and instore setup.”

“eJOHRI has proven that e-commerce is the future of fine jewellery 
in India. It is O2O or the Online to Offline and Offline to Online 
connect that is leading the way. Both support each other to create 
a successful brand. eJOHRI has made a niche for itself by giving 
jewellers their own online space to grow their brands. Last month, 
we celebrated a very commendable achievement of collaborating 
with 100 of the most renowned jewellers national. Our platform is 
unique and scalable it is designed to add tremendous value to the 
business of our valued partner jewellers,” said Mr Shailen Mehta, 
Founder & CEO, eJOHRI.

Well-known stand-up comedian and YouTube personality Atul 
Khatri enthralled and entertained the audience with a hilarious gig. 
Another highlight of the event included a photo opportunity of an 
actual diamond cutting machine located in the pre-function area. 
The guests enjoyed the experience and posed for the shutterbugs 
along with the cutting tools placed there.


