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This financial year that started off so 
well for us has brought in some more 
developments. We have recently launched 
the Divine Solitaires e-commerce website 
which will strengthen our digital presence.

 After the majoritarian election results, 
there is optimism that the gems and 
jewellery industry will flourish under the 
current government. This government is 
very supportive of organised business, 
which is the future of this industry.

 Recently, in association with one of our 
esteemed partners, we launched the first 
one-of-its-kind kiosk for loose solitaires 
and solitaire jewellery inside a mall in 
Bhopal. We received a great response 
from the people!
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J
CK Las Vegas, one of the most popular fine 
jewellery events in North America was 
held at the Sands Expo and Convention 

Center in Nevada. The event saw several well-
known brands and influential professionals in 
attendance from May 31 to June 3, 3019.

Most diamond suppliers viewed the US market 
in a positive light, and there was good activity in the 
finished-jewellery section of the show. Diamond 
dealers expressed concern about profitability 
and the rising popularity of synthetics, with more 
exhibitors in the lab-grown pavilion of the show.

 Traceability was another issue on suppliers’ 
minds, with many focused on showcasing their 
tech-enabled programs that empower retailers 

to tell the story of their diamonds in a more 
effective manner.

 Buyers were serious but more selective in 
the goods they were looking for, focusing on 
nice makes and clean goods within a certain 
category range. There was steady demand for 
0.60- to 1.99-carat, F to J, VS2 to I1 diamonds. 
Other categories remained weak, with continued 
declines in prices of 0.30-carat goods, as well as for 
large stones above 3 carats. 

The sentiment among diamond suppliers was 
relatively weak, as buyers were conservative, and 
overall dealer trading was quiet. 

Source: Diamonds.net

JCK Las Vegas 2019 combines innovation and trends

Highlights of the Month
 Royal Asscher Unveils New Diamond Cuts
 Price of small diamonds down by 15%

TOP GAINERS
Shape Size Clarity Color 01-Jun-19 Diff

ROUND 1.70-1.99 VVS1 D 1452000 6.3

ROUND 0.30-0.38 VVS1 D 229000 5.05

ROUND 2.50-2.99 VVS1 F 1688000 5.04

ROUND 0.30-0.38 VVS1 E 222000 4.72

ROUND 1.70-1.99 VVS2 G 893000 4.44

TOP LOSERS
Shape Size Clarity Color 01-Jun-19 Diff

ROUND 2.00-2.49 IF G 1286000 -6.06

ROUND 2.50-2.99 VVS2 F 1484000 -5.24

ROUND 0.50-0.59 SI2 D 217000 -4.41

ROUND 0.90-0.99 VVS2 D 672000 -4.14

ROUND 2.00-2.49 VS1 F 1089000 -3.71



Did You Know?
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Nizam’s jewellery collection
 on display at National Museum, New Delhi

Sarpech Kalan Zamarrud Wa Kanval Almas Ba Awaiza-i-Zamarrud | Turban ornament set with emeralds, diamonds, 
emerald and diamond drops.

S
ince February 2019, New Delhi’s National Museum has 
been playing host to a collection of priceless jewellery that 
belonged to the Nizams of Hyderabad. Until the 31st of 
May, 2019, the museum will display 173 iconic and opulent 

pieces of jewellery. The same was purchased by the Government 
of India in 1995 at the cost of Rs. 218 crores from Nizam Jewellery 
Trust and the Nizam Supplemental Jewellery Trust.

After 2001 and 2007, this is the third time that the collection has 
been shown at the National Museum. These precious pieces that 

include cufflinks, sarpechs, necklaces, belts, buckles, earrings and 
bracelets date back to between the 18th and the early 20th century. 
The collection is titled The Nizam’s Jewellery Collection and also 
features the famous Jacob diamond that weighs 184.75 carats.

Nearly all of these jewels have a story behind them. One of the 
turban pieces, called the Sarpech Bachkani Almas Kanwal was 
specially crafted for Nizam Mir Mahub Ali Khan who became the 
Nizam at the tender age of three.

Baglus Wa Kanval Almas Wa Yakhoo

The twin-bird motif of the Padak Almas Kanval pendant with an 
enamelled back and variously-cut diamond-studded front.

Kanthi Almas Kanval Wa Parab: Made of large flat table-cut diamonds. So
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D
ivine Solitaires, India’s first and only premium loose 
solitaire brand, inaugurated its first-ever Exclusive 
Brand Outlet in association with DP Jewellers at DB 
Mall in Bhopal, Madhya Pradesh on 5th May 2019. This 

outlet was the first one-of-its-kind kiosk to have been launched by an 
Indian solitaire brand.

As the launch took place close to the auspicious occasion of Akshay 
Tritiya, there was an exciting offer on the brand’s exquisite diamond 
jewellery at the kiosk. This offer lasted till the 12th of May, 2019.

 “We are pleased to inaugurate this exclusive outlet along with a 
well-known brand like DP Jewellers. The whole idea is to make the 
solitaire buying experience convenient and affordable for every 
customer and to increase the awareness that solitaire diamond 
jewellery is an exciting proposition for every budget, starting right 
from as little as Rs. 20,000. We would like people to know that 
diamonds are a reliable asset” said Jignesh Mehta, Founder & MD, 
Divine Solitaires.

A
pril 19, 2019, Bulandshahr: People in Bulandshahr 
attended the much-awaited launch of the Divine 
Solitaires lounge at Pandit Jewellers. Actress Dipika 
Kakar, popularly known for her role in Sasuraal Simar 

Ka and her participation in Big Boss Season 12, was present for the 
inauguration.

 Customers can access the private lounge with prior appointment 
for an exclusive digital solitaire jewellery experience. Mr Gaurav 
Gaur, Director, Pandit Jewellers and Mr Jignesh Mehta, Founder 

& Managing Director, Divine Solitaires were present at the event 
along with other important guests.

 Speaking on the occasion, Mr Gaur said, “Our brand Pandit 
Jewellers has been there for over a 100 years, and years of 
experience and services have not only built a business but also 
a legacy of trust and integrity with our customers. Today we are 
proud to be associated with Divine Solitaires and this lounge marks 
the beginning of exciting times ahead for our consumers.”

Commenting on the same, Mr Mehta said, “We are proud to 
partner with Pandit Jewellers. We are sure that our association 
will help people from Bulandshahr and nearby areas get access to 
exquisite diamond jewellery coupled with a world-class buying 
experience at the lounge.”

DIVINE TOP PERFORMERS

He is self-directed and has been consistent 
in his sales performance. He doesn’t 
waste time waiting for guidance at each 
step. Customers have appreciated his way 
of educating them about solitaires.

He has always made sure that she 
understands the needs of the customer 
before selling. He is extremely 
passionate about his work which reflects 
in his sales output.

Vinod Pahuja, 
Ranka Jewellers, Pune

Sanjeet Singh, 
Kuldip Sons Jewellers, Ranchi
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Divine Solitaires inaugurates 
first-ever Exclusive Brand 
Outlet in Bhopal

Divine Solitaires’ grand 
entry in Bulandshahr 
through Pandit Jewellers
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Divine Solitaires boosts knowledge sharing 
with sales assessment program

Each level has a set of questions related to the knowledge of Divine Solitaires and the basics of 
diamonds. The participant has to attempt each level in order to move on to the next. In order to go to 
the next level, they must score at least 80% or more.
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D
ivine Solitaires started a sales assessment in October 2018 for its counter sales staff to engage with them. With the help of a tech 
platform, the assessment uses a Multiple Choice Question (MCQ) format.

More than 500 sales personnel across India are part of this activity is divided into several levels. The aim of this assessment is to 
interact with and educate the staff in an interesting way!

OUR CONSISTENT WINNERS

Himani Palariya Sanjay Nair Priyanka Bisht

Participating in the assessment
 
•   Participants receive a link on the 16th and the 30th of every month

•   They login with a username and password given by Divine Solitaires

•   They pick the correct answer from the choices provided

•   A minimum score of 80% can take you to the next level

•   The winners are those who score 100% in each level


