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Dhanteras and Diwali sales 
have been optimistic for the 
industry and us as well, I 
am proud to announce that 
we recorded the highest 
performing month in the 
history of the brand. With the 
ongoing season the overall 
outlook looks quite positive. 
It was an honour to launch 
our next gen mobile app last 
week through the maestro 
Pankaj Udhas in the presence 
of legendary Gulzar.Occab 
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Divine Spotlight

Shift From Unorganized To Organised Is Crucial For 
Retail Industry

R
etail is largely unorganised in 
India, barring few organised 
retail brands and chains. The 
unorganized sector has not 

contributed much to the government’s revenue 
for the longest time, says reports. Most of the 
estimated 12 million small neighbourhood 
stores, where most of the 1.3 billion people 
in the country shop on a daily basis, had 
managed to stay out of the tax bracket until the 
implementation of GST. According to news 

reports, the potential to grow in the organised 
retail sector is huge. The share of organised 
retailing,or modern format retailing, which 
consists of hyper markets, supermarkets and 
small organised outlets, is only around 10 per 
cent in India. In comparison, it is 74 per cent in 
Philippines, 70 per cent in Malaysia, 65 per cent 
in Thailand and 55 per cent in China. To ensure 
sustainability, however, traditional (offline) 
retailers need to integrate with the online 
model. As Morgan Stanley explains, the hybrid 
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Pink Legacy Diamond Creates Auction History

Divine Solitaires Teams Up With 
Senco Gold & Diamonds for Festive Bonanza

D
ivine Solitaires, India’s finest 
solitaire diamond brand, 
joined hands with Senco Gold 
& Diamonds to host “Divine 

Festival Bonanza”. This offer was available 
at 42 stores of Senco Gold & Diamonds 
across India. The offer was valid from 
1st October to 30th November 2018 on 
purchase of any Divine Solitaires. Exciting 
prizes like bikes, car and TV sets were in 
the offing. “We are proud to be associated 
with Senco Gold & Diamonds, as we share 

the same beliefs and values of commitment 
towards providing comfort and confidence 
to the customers buying Gold or Diamond 
jewellery. At Divine Solitaires, we offer 
highest quality of diamonds usually rare 
to find in the Indian market and that too 
at fair, standard and transparent prices. 
The festive bonanza was never before 
opportunity for the diamond lovers 
and Senco patrons,” said Jignesh Mehta, 
Managing Director, Divine Solitaires.w

DIVINE TOP PERFORMERS

She is self-directed and has been 
consistent in her sales performance. She 
doesn’t waste time waiting for guidance at 
each step. Customers have appreciated 
her way of educating them about solitaires.

He has always made sure that he 
understands the needs of the customer 
before selling. He is extremely 
passionate about his work which reflects 
in his sales output.

Vijeta Sharma, 
Pandit Jewellers, Bulandshahr

Bimal Shaw, 
Senco Gold & Diamonds, Howrah

I
kea brought to life the dream most 
of us have – to have a sleepover in 
an Ikea shop. They brought this 
experience to over 100 fans who 

won a Facebook challenge, letting them 
spend the night in the warehouse in Essex. 
They were provided with massages, salons, 
and were able to select the mattress, sheets 
and pillows to fully give them a tailored 
experience to satisfy their needs. A sleep 
expert was on hand with tips for getting a 
good night’s rest, including how to find the 

perfect mattress for your sleeping style. 
This was a rare experience, however the 
experience was shown to be successful as 
it was a clever and unique way to obtain 
visibility and get fans to focus on what Ikea 
has to offer and try it out for themselves. 
This idea derived from understanding 
their consumer insights on social media, 
where Lois Blenkinsop, Ikea’s U.K. PR and 
internal communications manager, said in 
a statement: “Social media has opened up a 
unique platform for us to interact directly 

with our customers. Listening to what 
they want is what we do best, and the Big 
Sleepover is just one example of how we’re 
using such instant and open feedback 
to better inform our marketing activity.” 
From using social media they were able to 
apply experiential marketing to their retail 
strategy and provide their customers with a 
desirable event that obtained visibility and 
engagement.

Ikea Experiential
Marketing

Solitaires steal women’s hearts 
on every occasion. Witness 
powerhouse actor Priyanka 
Chopra sporting a dazzling 
solitaire ring while checking in a 
luxurious hotel!
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T
he saturation, the intensity of this stone is 
as good as it gets in a coloured diamond,’ 
states Rahul Kadakia, International 
Head of Jewellery, of the Pink Legacy, an 

extraordinary 18.96-carat Fancy Vivid Pink diamond 
that sold for US $50 million in the Magnificent Jewels 
auction in November at Christie’s in Geneva, and was 
promptly renamed The Winston Pink Legacy by its new 
owners, Harry Winston. While most pink diamonds 
exhibit a colour modifier like purple, orange, brown 
or grey, the In A Nutshell Pink Legacy shows no trace 
of a secondary colour. It’s even colour distribution, 
combined with a balanced saturation, tone and 
straight pink hue, qualify the 18.96-carat diamond 
for the coveted ‘Fancy Vivid’ colour grading from the 
Gemological Institute of America (GIA). Only one in 
100,000 diamonds possess a colour deep enough to 
qualify as ‘Fancy Vivid’, and the Winston Legacy set a 
new record price per carat for a pink diamond.

Did You Know?

Ikea brought to life the dream most of us have – to have a 
sleepover in an Ikea shop. They brought this experience to over 100 
fans who won a Facebook challenge, letting them spend the night in 
the warehouse in Essex. 



D
ivine Solitaires recently 
launched a first-of-its-kind 
mobile app to sell diamonds. 
The mobile app was launched 

by Ghazal maestro Pankaj Udhas during 
the launch of album of poetry – Nayaab 

Lamhe: Timeless Moments. This was the 
first time when veteran lyricist Gulzar and 
Ghazal maestro Pankaj Udhas have come 
together for a music album. The event 
was sponsored by Divine Solitaires. In the 
new app, Divine Solitaires has developed 

a feature to check the latest pricing 
and performance of diamond based on 
historical data.One can also Verify or Track 
the diamond to experience its unique story. 
Also, one can add his/her diamond into 
portfolio & check the price updates. The 
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DIVINE SOLITAIRES 
INTRODUCES 
First-of-its-kind Mobile App

app enables to either scan QR code or enter 
UID to check unmatched sparkle and sheer 
brilliance. It’s not just the craftsmanship 
that catches your attention, but divine 
solitaires also guarantees distinct quality, 
standard pricing and authentic certification 
to make diamond buying experience truly 
blissful. the following:  

•  Insurance: Get a one year free insurance  
 on your solitaire.  
•  Summary: Details of the diamond.  
•  Certificate: Authentic proof for a   
 diamond attributes in terms of Quality  
 Guarantee Certificate on the basis of  
 123 parameters. 
 

• Hearts & Arrows: (Ex. Ex.Ex.) PLUS Cut.  
•  Light Performance: Ultimate Light  
 Performance based on brilliance, fire 

 
& sparkle. Each piece of Divine 
Solitaires is crafted with exceptional 
care revealing mesmerizing beauty with
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