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I am very pleased to say that the year 
2018-19 has been a very successful year 
for Divine Solitaires. We recorded 35% 
growth in volume. With the current network 
of 151 of the most reputed and progressive 
jewellers of our country, we are now the 
strongest brand of diamonds in India. To 
add to this great news, we have launched 
Divine Solitaires in Australia, New Zealand 
and the U.K. which now makes this proudly 
Indian brand a global brand. Till the end of 
the last year, more than 30,000 diamonds 
have been sold as Divine Solitaires.

So the past year was a very exciting one 
for us and we are expecting another very 
crucial year ahead in 2019-20. Obviously, it 
was only possible because of the support 
and patronage of associates like you. With 
our heart we thank you and deeply hope 
our association reaches to a new peak in 
this year.
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M
uch is being written and promoted 
about synthetic diamonds being eco- 
and environmentally-friendly, ‘green’ 

and sustainable. There are even claims about 
lab-created diamonds being carbon neutral! All 
of this, of course, is targeted towards a specific 
consumer who wants to feel good about their 
shopping habits. As long as they feel that 
their decisions and behaviour is, for example, 
environmentally-friendly, that’s all that matters; 
they feel good. They never let the truth get in 
the way of a good feeling!

In attempting to establish a long-term 
industry for lab-created diamonds, much 
of the marketing and promotion from the 
synthetic diamond manufacturers attacks 
the reputation and business practices of the 
natural diamond producers, especially the 
miners. It’s even worse if, for decades, you 

have earned a living from the natural diamond 
industry only to then suddenly jump ship; 
extolling the (seeming) virtues of man-made 
diamonds, while taking aim at the segment of 
the market that supported your lifestyle for 
so long.

The Truth behind Lab-created Diamonds

TOP GAINERS
Shape Size Color Clarity 01-Mar-19 Diff %

ROUND 0.80-0.89 E IF 606000 9.08

ROUND 1.70-1.99 G IF 995000 4.52

ROUND 1.50-1.69 G IF 881000 3.29

ROUND 1.50-1.69 G VVS1 828000 2.54

ROUND 0.50-0.59 E VVS2 320000 2.50

TOP LOSERS
Shape Size Color Clarity 01-Mar-19 Diff %

ROUND 0.23-0.29 D IF 307000 -9.45

ROUND 0.23-0.29 E IF 247000 -8.50

ROUND 0.30-0.38 E IF 248000 -8.47

ROUND 0.30-0.38 K SI2 148000 -8.11

ROUND 0.30-0.38 J SI2 149000 -8.05

Highlights of the Month
 *1000 carat of 10 pointers added in the market
 88ct oval diamond auctioned off at Sotheby’s Hong Kong for $13.7 mn.

Credit: Jeweller Magazine

New rules from the Gemological Institute 
of America (GIA):

• The GIA has decided to alter its grading reports for  
 synthetic diamonds. For a start it will no longer use the  
 term ‘synthetic’, and instead use the term ‘laboratory- 
 grown diamond’.

•  The reports will change from the 1st of July, 2019.

•  They will also include the following statement: “This is a man-
 made diamond produced by CVD (Chemical Vapour  
 Deposition) or HPHT (High Pressure High Temperature)  
 growth processes and may include post-growth treatments to  
 change the colour.
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Divine Solitaires, Shyam Sundar Co win over Tripura with ‘Diamonds that Rock’

T
ripura got a closer, brighter and 
more alluring look at diamonds 
with Shyam Sundar Co Jewellers 
presenting ‘Come, Rediscover 

Diamonds!’ in association with Divine 
Solitaires from 11-16 February 2019. This 6-day 
presentation showcased ‘Diamonds That 
Rock’, the latest designer diamond jewellery 
collection from ‘Divine Solitaires’ that was 
exclusively available at all showrooms of 
Shyam Sundar Co Jewellers in Tripura.

Timed during the opportune Valentine’s 
Week, the diamonds enthralled jewellery 
lovers in Tripura with dazzling expressions 
of love. ‘Diamonds That Rock’ comes with 
all the promise of making a difference and 
adding to the history of the retail brand. 
Divine Solitaires, a premium brand of 
solitaire diamonds that is synonymous with 
differentiators such as ‘Hearts & Arrows’, 

price transparency and unique buy-back 
policy, gave  attractive offers such as assured 
gifts with every purchase, 10% discount on 
MRP of diamond jewellery, 15% discount on 
making charge of gold jewellery and a daily 
lucky draw.

The scintillating launch event had a 
fashion show that featured, for the first time 
in Tripura, ten leading models from Kolkata 
with former Miss India Universe Ushoshi 
Sengupta as the show stopper. Expressing 
her delight in associating with the jewellery 
brand, Sengupta said, “I have had a very 
happy association with Shyam Sundar Co. 
Jewellers earlier and I am delighted to be here 
in Agartala.” Mr Jignesh Mehta, Managing 
Director, Divine Solitaires, said, “It gives me 
great pleasure to present ‘Divine Solitaires’ 
in Tripura, exclusively at Shyam Sundar 
Co. Jewellers, and I take this opportunity to 

personally assure you all that this is a brand 
that is really a cut above all other brands of 
solitaire diamond ornaments.”

Thanking the people of Agartala for the 
great response, Mr. Rupak Saha, Director, 
Shyam Sundar Co. Jewellers said, “We have 
always presented the best and are happy to 
bring Divine Solitaires to Tripura because 
this brand of solitaire diamonds is really 
one of a kind – in terms of product quality, 
craftsmanship and many differentiators and 
pluses that come with it. The six-day offer is 
an invitation for customers to make the most 
of it – during the coming Valentine’s Week”. 
Arpita Saha, Director, Shyam Sundar Co. 
Jewellers said, “Come, Rediscover Diamonds!’ 
is also about our own collection of ‘Diamonds 
That Rock ’which will be available at a 
dedicated counter at our showrooms like our  
collections of handcrafted designer jewellery.”



T
he jewellery industry embraced 
e-commerce to help consumers 
access their collections in a more 
convenient manner. However, 

only e-commerce cannot help the jewellery 
industry grow. The future of jewellery is a 
nexus between the online and the offline. 
Jewellery has a look-touch-feel factor and 
therefore an omnichannel presence is best 
suited for this purpose.

According to e-commerce jeweller 
eJOHRI, online sales will drive offline sales 
as well. That means that the total online 
jewellery sales should be more than 50% 
of the total jewellery market in the coming 
couple of years.

Renowned jewellery chain stores have 
used Enterprise Resource Planning (ERP) 
and have integrated their entire inventory so 
as to make customers aware of their variety 

DIVINE TOP PERFORMERS

He is self-directed and has been consistent 
in his sales performance. He doesn’t 
waste time waiting for guidance at each 
step. Customers have appreciated his way 
of educating them about solitaires.

He has always made sure that she 
understands the needs of the customer 
before selling. He is extremely 
passionate about his work which reflects 
in his sales output.

Karangar Gusai, 
Riddhi Siddhi Jewellers, Gandhidham

Vikas Sarin, 
Kamal Jewellers, Dehradun
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The Connect Between 
Offline sale & E-commerce

Quantico actor Priyanka Chopra has surprised the world by 
revealing the size of her engagement ring in a candid Instagram 
selfie with actress Raveena Tandon on Wednesday. Gemologist 
and diamond expert Grant Mobley said, “A ring of this size and 

quality would cost around $300,000.” This translates to approximately Rs 
2.1 crores.

Mobley explained that Chopra’s Tiffany diamond features a cushion-cut 
diamond set in platinum with “what looks like small baguette diamonds on the 
sides.” This is a rare design and fetches the price it deserves.

Priyanka Chopra’s stuns media with Rs. 2.1cr - worth Tiffany diamond ring

Growth of e-commerce
•  In 2012, fine jewellery e-commerce sale was INR 7 crores.

•  In 2018, the figure was 10,000 crores.

•  By 2022, industry experts are expecting the figure to reach INR 50, 000 crores, out  

 of the total e-commerce market of 3 lakh crores.

There are three phases in jewellery transaction:
• Discovery of the product, 

• Research

• Actual sale or transaction.

in collections. E-commerce or online brings a lot of data analytics which helps in driving the 
business or boosts the decision making process.

While the third phase can be carried out either online or offline, the first two are best 
conducted online.

The current sale in e-commerce is driven by trust. However, new customers or millennials 
are more reliant on certificates and hallmarked jewellery. Since they are always the first ones 
to use or try anything new, their consumer behaviour is mainly responsible for helping 
generation-X customers to get acquainted with e-commerce.
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Divine Solitaires gives SUV,  
car to Festival Bonanza winner
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Available at Batukbhai Jewellers Stores sheth complex W High Court road, 
Dharampeth, Nagpur Visit www.divinesolitaires.com to know more

A leading and trusted solitaire brand, Divine Solitaires, 
has come up with a brilliant deal for its  customers. 
Thanks to its association with Batukbhai Jewellers, the 
brand’s “Never Before Never After” offer is one that a 

diamond lover simply can’t resist.
With prices starting from Rs. 25,000 and stretching up to Rs. 

80 lacs and beyond, Batukbhai Jewellers is giving customers 
a discount of up to 12% on the purchase of a Divine Solitaires 
diamond.

 A diamond is perhaps the most profitable precious stone to 
invest in right now, given the upward surge of its price since the 
past few months. It makes perfect sense for the customers to cash 
in on this opportunity and buy a Divine Solitaires diamond, which 
they can also use as a sound investment for the future. Even as a 

gifting option, a Divine Solitaires diamond for your loved ones 
is perfect as it is a significant change from buying and gifting 
jewellery made of precious metals.  

A limited-period offer, the “Never Before Never After” deal 
is exclusively available with Batukbhai Jewellers, a 50-year-old 
jewellery brand of high repute in Nagpur. Divine Solitaires has 
been known in the industry for providing diamonds of immaculate 
quality, brilliance, fire and scintillation. Transparent pricing 
and exquisite craftsmanship are synonymous with this brand, 
which has now tied up with a pioneering jewellery brand such as 
Batukbhai Jewellers. The offer is valid at Batukbhai Jewellers’ retail 
showroom at Dharampeth, Nagpur. Divine Solitaires hopes that 
this experience is a complete shopping delight for the customers 
making the most of this never-seen-before offer.

Divine Solitaires, 
Batukbhai Jewellers 

promote rare diamond 
discount offer


