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In the light of the recent Indo-Pak tension, 
Divine Solitaires offers its condolences 
to the families of the martyrs. We also 
commend the government’s immediate 
action on the terror attack. The brand 
marked the closing of the Divine Festival 
Bonanza contest hosted in association with 
SENCO Gold & Diamonds by announcing 
Mr. Subrata Saha as the winner. Mr. Saha 
became the proud owner of an SUV at 
the Hyatt Regency, Kolkata, on February 
19. The event was graced by sarod duo 
Amaan and Ayaan Ali Khan Bangash, and 
Grammy-winning guitarist Sharon Isbin. 
Furthermore, Divine Solitaires received 
an encouraging response from buyers at 
the launch of the Divine Solitaires app, as 
it made its mark at the IIJS Signature 2019 
along with the brand’s marvelous solitaires 
and jewellery collections.
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TOP GAINERS
Shape Size Color Clarity 01-Feb-19 Diff %

ROUND 1.24-1.49 F IF 924000 5.30

ROUND 0.45-0.49 D VVS2 289000 5.19

ROUND 2.00-2.49 F SI2 653000 4.29

ROUND 1.70-1.99 H VVS1 798000 3.63

ROUND 0.90-0.99 E VVS2 615000 3.58

TOP LOSERS
Shape Size Color Clarity 01-Feb-19 Diff %

ROUND 2.50-2.99 F VVS1 1718000 -4.42

ROUND 2.50-2.99 F SI2 772000 -4.02

ROUND 2.50-2.99 G VVS1 1412000 -3.82

ROUND 2.50-2.99 D VVS2 2055000 -3.75

ROUND 1.70-1.99 D IF 1530000 -3.66

E
ntrepreneurship is a different ball 
game that embodies a much harder 
risk factor for greater returns. In 
the societal set up of family-based 

business, the industry must not overlook 
first-generation jewellers who often succeed 
in selling better products. Let’s know how 
they do it:

A RATIONAL PLAN
A multitasker coordinates with suppliers of raw 
material while also pitching his finished product 
to potential advertisement platforms. So a 
foolproof roadmap is necessary.

SINGLE-MINDED FOCUS ON PRODUCT
Limited resources need greater management 
skills but the most basic of them should be 
your product. Invest your entire energy into 
the quality and appearance of your product 
as that would earn you victory halfway. Also, 
treat competition carefully. Learn from 
bigger brands and differentiate yourself with 
entrepreneurs and firms on the same stage 
as yours.

TECHNOLOGY OR MANPOWER? 
CHOOSE WISELY
The first consideration would be your budget. 
Hiring manpower needs a much more 
efficient human resource team to help your 
staff adapt to your environment.  Secondly, 
while technology can standardise production 
in bulk, it is no match in comparison to the 
marvel handcrafted products bring to the 
customer. So know your target audience and 
plan production accordingly.

MORE MAN-HOURS TO STAY ON TOP
Entrepreneurship also comes with a fluid 
working hour. You might need to burn the 
midnight oil and even request your staff to 
do so. It needs great leadership skills through 
which you share your ambition with your staff. 
A genuine reward system is the best way to 
crack that.

MARKET YOURSELF DIFFERENTLY
Prioritise word-of-mouth over social media 
campaigns giving negligible results. Think of 
cheap  giveaways, dearest to customers. 

An Entrepreneurship in Diamond Business



Divine Solitaires’ Cricket Tourney Keeps Spirits High

K
eeping solidarity in high spirits, Divine Solitaires organised 
their annual cricket tournament at Mumbai. The noble 
initiative supports team spirit among all the staff of Divine 
Solitaires for the greater cause of industrial wellbeing.

Six teams were created including members from every department of 
Divine Solitaires such as administration, accounts, marketing, branding, 
grading, jewellery, service desk, IT, Ejohri and Sourcing respectively. The 
teams were divided into two groups, namely Group A that comprised 
Divine Red devils, Divine Challengers and Divine Avengers, and 
Group B having Divine Dare Devils, Divine Riders and Divine Warriors 
respectively.

A series of 8 matches between the six teams led to the exciting final 
match between Divine Challengers and Divine Riders, the latter of whom 
won the tournament. 

Did You Know?
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Lady Gaga 
rewrites fashion 
with Tiffany 
Yellow Diamond

E
very woman drools at the sight of a solitaire ring 
on her friend’s finger. Imagine the excitement when 
one sees pop giant Lady Gaga donning the Tiffany 
Yellow Diamond at the Oscars’ red carpet.

The 91st Annual Academy Awards 
witnessed this spectacle when the 
songstress and the female lead in 
‘A Star is Born’ arrived wearing a 
black Alexander McQueen gown 
with black gloves and this 128.5 
carat yellow diamond which 
is said to cost approximately 
US$30 million. This 141-year-old 
diamond was worn for the first 
time at the red carpet of any awards 
ceremony ever. 
 This stunning diamond has been sported  by only three 
women in history, the latest being Lady Gaga. Superstar 
Audrey Hepburn wore this diamond back in 1961 during a 
publicity photo session for ‘Breakfast at Tiffany’s’. Before 
this, the 1957 Tiffany Ball witnessed the chairwoman 

The winning team Divine Riders pose with their trophy Runners-up team Divine Challengers pose with their trophy

All players at the tournament pose for a group photograph 

of the ball, Mrs Sheldon Whitehouse, wearing 
this majestic stone as part of a white diamond 
necklace in Newport, Rhode Island. The Tiffany 
Yellow diamond remains a mystery as far as its 

origin and ownership claims are concerned 
tracing back to the Kimberley mine. Its 

beauty is unparalleled, as this standard 
brilliant cut diamond has 90 facets and 
56 plus two facets to keep it above the 
magic number of 100 carats. 



India’s first Solitaire Diamond brand shines brightest at IIJS signature 2019 
Indian by Heart, Global by Vision 

D
ivine Solitaires maintained a 
glittering performance at IIJS 
Signature 2019. As the best 
platform for premium jewellery 

trade, Signature invites retailers every year to 
broaden and brighten their inventory with the 
best of the best jewels in India and abroad. The 
exhibitors comprise the top tier of international 
jewellery manufacturing base and Divine 
Solitaires has been a bright star to sparkle among 
them.

This year, the Solitaire rings by Divine 
Solitaires grabbed a lot of attention during the 
four days of the event. Buyers were particularly 
amazed by the degree of brand authentication 
Divine Solitaires has shown with its 
distinguished miniature diamond inscription 
inside every solitaire ring. The minimalistic 
design of the rings exuded class and was 
the talking point among discerning solitaire 
buyers. Sensitisation on the 123 parameters 
of diamond checking by Divine Solitaires 
enlightened potential customers about brand 
transparency and authenticity. Divine Solitaires 
also gained a lot of exposure due to the 
popularity of the India version of the app.

The digital experience of Divine Solitaires mobile app displayed at the eventDivine Solitaires’ banners at IIJS Signature 2019

DIVINE TOP PERFORMERS

She is self-directed and has been 
consistent in her sales performance. She 
doesn’t waste time waiting for guidance at 
each step. Customers have appreciated 
her way of educating them about solitaires.

She has always made sure that she 
understands the needs of the customer 
before selling. She is extremely 
passionate about her work which 
reflects in her sales output.

Bhawna Sharma, 
Naryan Das, Varanasi

Neetu Baghel, 
DP Jewellers, Bhopal
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To mark its presence, Divine Solitaires 
placed its hoardings all across Mumbai 
during Signature.It also turned out that 
the Divine Solitaires app has been highly 
beneficial for the buyers. A touch-screen 
LED interface was installed at the Divine 
Solitaires booth that played a corporate 
AV on the app. While new buyers were 
amazed at the demonstration of Hearts 
& Arrows features, existing buyers 
enquired about updates and received 
guidance on how to spread the same 
assurance over to consumers.

Divine Solitaires MD Jignesh Mehta 
said, “With extraordinary response 
during IIJS Signature, we felt years of 
experience are showing results in a brand 
that builds consumer confidence, giving 
retailers a platform to differentiate in 
his business proposition to his valued 
customers. This was the reason that we 
were able to attract potential jewellers 
on the Divine Platform. Indian by heart 
and global by vision, Divine Solitaires 
is thankful to Signature 2019 for an 
increased retail partnership.”



D
ivine Solitaires speaks volumes about 
class. So, it was no wonder that the 
winner of the Divine Festival Bonanza, 
got an SUV car as prize.

Mr Subrata Saha won the contest held during 
Diwali 2018. He was announced the winner at 
February 19 and was handed over the key to the 
SUV car by Sarod duo Aman and Ayan Ali Bangash, 
and Grammy-winning guitar virtuoso Sharon Isbin 
at Hyatt regency, Kolkata on February 19.

Sharon Isbin flaunted a Divine Solitaire bangle and a necklace on the 
occasion. To participate in Divine Festival Bonanza, a customer has to 
send the UID code via SMS to 58888. The lucky winner is selected from 
a pool of such submissions. Mr Saha also got a couple’s pass to the Peace 
Tribe Concert to attend a performance by Bangash brothers and Isbin. 
“We bought ornaments from this brand since we know that they offer 
best quality diamonds in the market but I never anticipated winning 
such a grand price. My family is ecstatic about the new SUV,” said Saha.

The next day witnessed performances by the Bangash duo, Isbin 
and Mridangam virtuoso Sridhar Parthasarathy, accompanied by Vijay 
Ghate on Tabla at GD 
Birla Sabhaghar. Divine 
Solitaires MD Jignesh 
Mehta said, “Divine 
Festival Bonanza was 
held to showcase 
brilliance of Divine 
Solitaire diamonds and 
jewellery that also gives 
out exciting prizes.” Mr 
Jignesh Mehta thanked 
SENCO Gold & 
Diamonds and Kolkata 
for the response.

For any feedback & suggestions or to receive email copy of the newsletter, 
Please mail us at: newsnviews@divinesolitaires.com
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Divine Solitaires gives SUV,  
car to Festival Bonanza winner
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Subrata Saha receives the SUV key from Suvankar Sen, SENCO; Ayan Ali Bangash, Aman Ali Bangash,  
Sharon Isbin and Hemang Nansee, Divine Solitaires at The Hyatt, Kolkata on the occasion.

Sharon Isbin flaunting the Divine 
Solitaires necklace.

Divine Solitaires published in ET Panache

“The Divine Festival 
Bonanza helped us 

showcase the brand Divine 
Solitaires to a large customer 

base who were excited to 
understand their unique 

concept of quality guarantee 
and transparent pricing, 
enhancing the customer 
experience at our stores”

“We bought ornaments 
from this brand since 

we know that they offer 
best quality diamonds in 
the market but i never 

anticipated winning such 
a grand price, My family is 
ecstatic about new SUV”

Suvankar Sen, executive director, 
SENCO Gold and Diamonds

Mr Subrata Saha,  
Winner of swanky new SUV car


